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The Institute of Managers 
and Leaders believes that 
leadership matters!

As the peak body for managers and leaders we believe that leadership 
matters. This belief lies at the heart of everything we say and do. With 
more than 11,000 Individual and Corporate Members – and a further 5,000 
organisations that purchase from our diverse range of management and 
leadership products and tools, the Institute of Managers and Leaders is the 
go-to organisation for professional managers and leaders. We believe that 
great managers and leaders make decisions that impact people’s lives and 
that this impact is felt well beyond the workplace.

With the right tools, resources, networks and focus, these decisions can 
– and do - have a positive impact on society.

This view is captured in our vision; 

For over 75 years, the Institute has been helping 
people become better managers, and managers 
become great leaders.

Creating better managers and
leaders for a better society.
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The Institute Believes 
That Inclusion Matters
Since its inception in 1941, the Institute has had a proud history of 
advocating for increased inclusion in the Australian workplace. We believe 
that a diverse workforce reflects the inclusion of Australian society.

By investigating, discussing and advocating for older workers, young 
managers, gender diversity, LGBT leaders and greater cultural diversity 
generally, we hope to begin affecting real change diversity in Australia. In 
short, for the Institute, inclusion Matters.

Our Inclusion Matters portfolio includes a number of exciting diversity 
focused initiatives, including the International Women’s Day Great 
Debates, the Emerging Leaders Board and Emerging Leaders Program. 
Each of these is a vehicle to promote greater inclusion in the 
Australia workplace.
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The Institute has supported the global International 
Women’s Day (IWD) initiative since 1998. The IWD 
Great Debates have become institutions in their 
respective states. 

The Institute’s IWD Great Debates are designed to celebrate the 
importance of gender diversity in the workplace and throughout society. 

The direct reach of the IWD events is huge.

Expected attendance figures are:

International Women’s Day 
Great Debate

120 1,20010CORPORATE 
TABLES OF GUESTS

BRISBANE

50 50010CORPORATE 
TABLES OF GUESTS

SYDNEY

40 40010CORPORATE 
TABLES OF GUESTS

MELBOURNE

IWD events will also be run in regional locations. 
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EVENT FORMAT 
Each IWD event is a, long-lunch style debate starting at midday and 
finishing at 2:30pm. The debates themselves see six hand-picked, 
interesting and opinionated Australian leaders debating each other in 
two teams (the negative and the affirmative). To keep things on track 
and ontime, our equally interesting and witty MC’s, including Gretel Killeen 
(Sydney), and Jane Caro (Melbourne) will be on hand to keep things clean 
and on-topic.

EVENT FUNDRAISING 
The IWD Great Debate Series provides a great opportunity to raise funds 
for local causes. In 2017 we raised over $42,000 at these three events.
Funds are raised through a charity raffle.

In 2018, the funds raised by the raffle will go to our charity partner YWCA 
(www.ywca.org.au), a women-led organisation that undertakes advocacy 
and delivers programs and services that develop the leadership and 
collective power of women and girls. 

We accept donated prizes from partners and acknowledge their 
contribution on the day with a thank you from the MC, their logo displayed 
on the event slides and within the event program, and a thank you tweet 
following the event.
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Does leadership matter 
to your organisation?
Why not partner with 
the Institute?
Partnering with the Institute offers your 
organisation the following benefits:

1 Brand alignment to an iconic event 
with the peak body for management 
and leadership.

2 Total reach to a Membership of more than 
11,000, an active database in excess of 100,000 
and social media reach of more than 25,000.

3
Direct event marketing 
reach of more than 2,000 
corporate attendees.

4
Access to a multi-channel platform 
that includes print (Leadership Matters 
quarterly Member magazine), online (two 
monthly newsletters Leading Edge and 
Insight Edge), and social media.
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OUR DATABASE IS EXTENSIVE AND EXPANDING. IT IS CURRENTLY 
COMPRISED OF MORE THAN 140,000 UNIQUE ENTRIES, INCLUDING:

At the Institute of Managers and Leaders we 
partner with like-minded companies and 
organisations, allowing us to combine our joint 
passions and strive towards similar causes.

The Institute’s position as Australia’s leading advocacy body for sound 
management and leadership practice brings our partners the opportunity 
to work with some of the country’s most highly respected businesses 
and professionals. 

As the peak Membership body for Managers and Leaders, sponsorship 
with the Institute extends your reach into a wide range of industries and 
networks allowing you to share your message with our Members and 
customers in a highly engaged and professional environment.

The IML 
Sponsorhip Advantage

Individual Members 10,000

Corporate Members 1,200

Customers 5,000

Database 100,000

Social Media 25,000

LinkedIn Discussion Group 17,000

Website traffic 30,000 monthly sessions

Blog traffic 1,650 monthly page views
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$2.6M $1M

$123K $208K

 $1.5M

45
The average Member

is 45 years old.

The average net worth
is $1, 509, 495.

95% intend to go on a
holiday in the next

12 months.

46% intend to purchase 
a car/s in the next

12 months.

41% have shares
and investments.

The average personal
income of an IML Member is

$123, 946 per annum.

The average household
income is $208, 482

per annum.

The average dollar value
of business decisions made

by IML Members is
$2.63 million.

1 in 3 Members have a
net worth greather

than $1 million.

28% of IML’s Membership are aged between 25-34 years 
old; 35-49 year olds represent 34%; those in the 50+ age 

bracket represent a further 34%.

SOURCE:   Roy Morgan, B2B Research;   AIM Readers Survey June 2015

Members of the Institute of 
Managers and Leaders
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One exclusive opportunity
The National Partner Package offers direct event reach to more than 2,000 event attendees.
The total reach for IWD is well beyond this and includes the Institute’s database of more 
than 100,000 contacts.
As the single IWD Debate Partner your organisation will receive the following unique benefits:

Partnership Opportunities

INVESTMENT: $30,000

• Two complimentary tickets at the VIP table at 
each IWD 2018 event.

• A complimentary table of ten at each IWD 
2018 event in three locations (tables will be 
in ‘A’ position).

• Acknowledgement in the Master of Ceremonies’ 
speech and the Institute’s address at each IWD 
2018 event.

• Prominent (on stage) display of one pull-up 
banner at each IWD 2018 event.

• Expo zone display (trestle table size) at each IWD 
2018 event.

• Partner logo displayed on the Institute’s website in 
association with advertising the events, including a 
link to the Partner’s website.

• Logo displayed (parallel to Institute’s Logo) on all 
relevant marketing relating to the IWD 2018 event.

• Special Partnership Rate for purchase of additional 
tickets to the IWD 2018 events.

• A profile article in Leadership Matters the 
Institute’s quarterly Member magazine, plus 1 half-
page advertisement.

• Link to partners website included in the ‘thank 
you for participating email’ sent to attendees the 
following business day.

• Opportunity to advertise in one of the Institutes 
promotional channels pre or post event.

• Company representative to draw the Charity Raffle 
and say a few words about your exclusive support 
of the IWD events.

• Exclusive naming rights to the Charity Raffle at 
each event. This will provide significant exposure 
as the Raffle will be talked about throughout the 
events and it will be directly linked to the on-the-
day fundraising.

NATIONAL PARTNER
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Two opportunities available
The Gold Partner Package offers direct event reach to more than 2,000 event attendees.
The total reach for IWD is well beyond this and includes the Institute’s database of more than 
100,000 contacts.
IWD Gold Partners will receive the following benefits:

Partnership Opportunities

• A complimentary table of ten at each IWD 
2018 event in three locations (tables will be in 
‘A’ position).

• Acknowledgement in the Master of Ceremonies’ 
speech and the Institute’s address at each IWD 
2018 event.

• Expo zone display (trestle table size) at each IWD 
2018 event.

• Partner logo displayed on the Institute’s website in 
association with advertising the events, including a 
link to the Partner’s website.

• Logo displayed on all relevant marketing relating to 
the IWD 2018 event.

• Special Partnership Rate for purchase of additional 
tickets to the IWD 2018 events.

• Link to partners website included in the ‘thank 
you for participating email’ sent to attendees the 
following business day.

• Prominent (on stage) display of one pull-up 
banner at each IWD 2018 event.

GOLD PARTNER

INVESTMENT: $20,000
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Four opportunities available
The Silver Partner Package offers direct event reach to more than 2,000 event attendees.
The total reach for IWD is well beyond this and includes the Institute’s database of more than 
100,000 contacts.
IWD Silver Partners will receive the following benefits:

• Five complimentary tickets at each IWD 2018 event 
in three locations (tables will be in ‘A’ position).

• Acknowledgement in the Master of Ceremonies’ 
speech and the Institute’s address at each IWD 
2018 event.

• Prominent display of one pull-up banner 
at each IWD 2018 event.

• Partner logo displayed on the Institute’s website in 
association with advertising the events, including a 
link to the Partner’s website.

• Logo displayed on all relevant marketing relating to 
the IWD 2018 event.

• Special Partnership Rate for purchase of additional 
tickets to the IWD 2018 events.

SILVER PARTNER

INVESTMENT: $10,000
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One national partner opportunity
As the IWD Media Partner your organisation will be directly associated with an event that reaches 
2,000 attendees across all three events. Of course, the total reach is well beyond this and includes 
the Institute’s database of more than 100,000.
As the IWD Media Partner your organisation will receive the following unique benefits:

Partnership Opportunities

INVESTMENT: TO BE AGREED

• A complimentary table of ten at each IWD 2018 
event in three locations (tables will be in 
 ‘A’ position).

• Acknowledgement in the Master of Ceremonies’ 
speech and the Institute’s address at each IWD 
2018 event.

• Prominent display of one pull-up banner at each 
IWD 2018 event.

• Expo zone display (trestle table size) at each IWD 
2018 event.

• Partner logo displayed on the Institute’s website in 
association with advertising the events, including a 
link to the Partner’s website.

• Logo displayed on all relevant marketing relating to 
the IWD 2018 event.

• Special Partnership Rate for purchase of additional 
tickets to the IWD 2018 events.

MEDIA PARTNER
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International Women’s Day Great Debate offers 
your organisation the ideal opportunity to 
demonstrate that inclusion matters! Partnering 
with the Institute of Managers and Leaders at this 
event offers you the following benefits:

• Align with a great national leadership organisation

• Significant visibility at three well-attended events.

• Direct association with an event that celebrates and 
promotes leadership in the workplace.

• Support for Charity Partner, YWCA, who are aligned 
with International Women’s Day.

Summary
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If you would like to discuss an alternative tailored 
partnership solution for any of the Institute’s Event 
Series, please contact the Events Team direct at 
sponsorship@managersandleaders.com.au 

Tailored Partnerships

managersandleaders.com.au


